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44,343  TOTAL PAGE VISITS

14,682 USERS VISITED SITE / 566 USERS ENGAGED 

416 TOTAL COMMENTS AND FEEDBACK 

432 SURVEY RESPONSES

466 TOTAL DOCUMENT DOWNLOADS

Social PinPoint Platform Overview (DCTAfeedback.net)
Social Pinpoint is a customizable, community engagement platform that features a variety of online 
engagement tools for companies and organizations to engage and collect citizen feedback from community 
members and stakeholders. DCTA is using Social Pinpoint to gather public feedback for the agency's 
proposed GoZone on-demand rideshare service. The entire site offers translation capability for those who 
speak any language.

Main Site Pages
This is a one-stop shop microsite for the GoZone service plan and offers dedicated pages to walk visitors 
through the service on various pages including the How it Works page with a step-by-step narrative to 
educate viewers, the Events page which lists upcoming and past public events for people to see when and 
where they can speak with DCTA staff, and the Media Center page where news releases, articles and  
Hop on Board Blog posts are available.  

Engagement Tools
Online users can go to the Interactive Service Map and add a comment, view and download DCTA's 
promotional fare matrix and participate in the Fare Forum, and join the conversation on the Ideas Wall. 
Feedback can also be provided via the General GoZone Service Plan and Immediate Feedback online 
surveys.

Internal Response & Monitoring Process
DCTA's Marketing and Communications department monitors all feedback received on Social PinPoint in 
real time. Responses are drafted, approved and posted back to the user within 24-48 hours.
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Home Page
Landing page that features all engagement tools, main microsite pages, serivce planning 

phases and milestones and GoZone email sign up. 

How It Works
Includes GoZone service overview. passenger benefits, key service details, 

DCTA service impacts and FAQs
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Public Events
Lists DCTA in-person and "virtual" events to attend, learn about GoZone and 

provide feedback directly to agency staff members

Media Center
View and download GoZone educational and promotional materials
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Contact Us
Directory listing of key DCTA staff contact information 
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INTERACTIVE SERVICE MAP
The interactive service map showcases the proposed GoZone map and designated zones for the Phase 1 and 
Phase II launch. Online users can view the map legend to see all the GoZone service zones and how current 
Denton and Lewisville Connect Bus route service areas compare, In addition, the map has a zoom-in 
functionality so people can click on specific areas within the map and leave targeted comments. Users can 
leave a marker on the interactive service map explaining something they like, something they don’t like, an 
idea or a suggestion or leave a general comment/question. 

The left-side menu of the map features instructions on how to utilize the interactive service map, GoZone 
service information, comment activity and a “General Service Plan” survey.
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PROMOTIONAL FARE FORUM & SURVEY 
This portion of the microsite is where online users can learn about and download DCTA' six-month GoZone 
fare promotion. In addition, users can take the quick fare survey. Similar to the Ideas Wall, the Promotional 
Fare Forum also has a comment section where where online users can add their thoughts about the 
promotional fare and reply to other user comments. 
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IDEAS WALL
This “online sticky note whiteboard” allows users to create a comment card to leave their feedback for the 
various topics featured and respond to other user’s comments.  The main GoZone topics users can provide 
feedback on include: Accessibility, Service Functionality, Phase I Launch, and Phase II Launch and Other Ideas. 
The left-side menu features instructions on how to utilize the ideas wall, GoZone service information, phased 
launch approach and general survey.
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Promotional Fare Structure Survey
Survey for the general public to provide their input about the proposed GoZone six-month promotional fare. 
There were 217 total responses received.
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GoZone Service Plan Survey
Survey for the general public to let DCTA know what they think about the proposed on-demand rideshare 
service. There were 215 responses received.
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PROMOTIONAL STRATEGY
In support of the public engagement process, staff developed a strategic plan to educate and garner 
engagement from all identified target audiences in preparation for the upcoming GoZone on-demand 
rideshare service launch in fall 2021. Targeted marketing, communications and outreach efforts are being 
implemented across the following groups: current and potential riders,  general public, stakeholders and 
member cities, universities and school districts, homeless populations, unbanked individuals, and 
community groups.

Key goals for the GoZone public engagement process include: 

• Strategic engagement of member cities at the micro and macro level
• Drive in-person and online engagement at DCTAfeedback.net
• Educate target audiences on proposed Via on-demand service plan and collect required feedback
• Comply with FTA public involvement and Title VI analysis requirements
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4,467,232  TOTAL ADVERTISING IMPRESSIONS

30,865 PRINT MATERIALS (INSTALLED/DISTRIBUTION)

60 MEDIA ARTICLES SECURED
$173,695 PUBLICITY VALUE AND 92M IMPRESSIONS

322,482 TOTAL SOCIAL MEDIA IMPRESSIONS 
18,117 TOTAL FAN/FOLLOWER ENGAGEMENT

53 EMAILS DISTRIBUTED
14% AVERAGE OPEN RATE AND 1% AVERAGE CLICK RATE 

20 PARTNER FEATURES AND MENTIONS
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Advertising (Digital and Print)
Staff developed and implemented a comprehensive media buy plan that included a variety of local print ads, 
digital ads, YouTube ads, email ads, native ads, Nextdoor ads, and print inserts to drive traffic to 
DCTAfeedback.net. In addition, staff implemented geofencing ads targeted to reach people in high-traffic 
locations in Denton County and near DCTA A-train stations/bus stops to reach our key target audience.

11



ENGAGEMENT REPORT
MARCOM PROMOTION

Print Collateral
Various promotional materials were developed for installation on DCTA vehicles, at A-train rail stations, and 
for distribution at in-person events to generate awareness for GoZone. The majority of all print collateral 
included a QR code with customized tracking URL links as well as Spanish translations. 
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Public Relations
Staff conducted strategic media outreach for the GoZone public involvement process to local print, broadcast/
radio and online media, and industry publications to secure media coverage to increase awareness of the 
proposed on-demand rideshare service and encourage public feedback.
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Social Media and Email Marketing
Staff strategically targeted subscribers of its email marketing system to send various email messages to educate 
key audiences of the public involvement process and need for feedback. In addition, social media (Facebook and 
Twitter) and native ads (Outbrain platform) have been implemented to drive traffic to DCTAfeedback.net.
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Partner Mentions and Features
In addition to media relations, partner outreach was implemented and targeted towards DCTA's member cities, 
university partners, and local clubs and organizations to feature GoZone information in their respective publications. 

UNT Student Affairs Web Mention Lewisville Horizon City Newsletter

Highland Village Utility Bill Insert KRLD Media Partner Facebook Mention
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Video Production
Staff has created a suite of informational videos being used to promote the open public involvement period and 
providing how-tos for navigating DCTAfeedback.net.
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